
UK, US & ASIA/ANZ
Travel Trade Campaign
2024 – 25



Educate and train top-selling 
agents about your destination and product

Engage with product managers and 
decision makers of many leading tour 
operators

Brand exposure and inspiration to drive 
more sales to your destination

Benefits
GoodToGo USA Travel Trade Campaign Series
2024 – 25

Reach 200,000 Trade Professionals & 
Group Planners in UK, US & ASIA/ANZ 
Markets

Source: Brand USA Market Intelligence Survey, September 2023

Websites for Selecting a Destination



UK Subscribers

Limited Opportunity
Sponsor Now!
(limited to 5 DMO per Regional Campaign) Four Part Campaign Series - Includes:

Sign-up Now!

Click the image for a large version

November 2024 – April 2024

GoodToGo USA: West 
GoodToGo USA: Northeast 

GoodToGo USA: South West 
GoodToGo USA: Midwest 
GoodToGo USA: Rockies

http://www.travelmole.com/
https://www.travelmole.com/advertise/goodtogo-usa-marketing-campaign-series/
https://drive.google.com/file/d/1FaZuiclfUX18u9wNUtbLiVjqpyXAURyn/view?usp=sharing


Market, Circulation, & Readership  
(as of September 15, 2024)

Newsletters:
Daily News

Travel Agent Update (bi-weekly)
GoodToGo USA (weekly)

USA Newsletters
70,747

Partner Edition eblast
115,747

Travel Agency 48,108 68% 90,100 78%

OTA (Online Travel Agency) 1,415 2% 2,314 2%

Travel Management Company 2,830 4% 4,534 4%

MICE Organizers 1,972 3% 2,674 2%

Tour Operators 3,714 5% 3,796 3%

Travel & Tourism Consultancy 1,670 2% 1,446 1%

Media/Press 1,415 2% 2,892 2%

Travel Suppliers 5,606 8% 4,700 4%

Tourist Board & CVE 3,283 5% 2,090 2%

Others 735 1% 1,202 1%

UK Newsletters &
Partner Edition eBlasts 66,610

Travel Agency 45,961 69%

OTA (Online Travel Agency) 1,332 2%

Travel Management Company 2,664 4%

MICE Organizers 1,439 2%

Tour Operators 4,097 6%

Travel & Tourism Consultancy 1,332 2%

Media/Press 1,332 2%

Travel Suppliers 4,906 7%

Tourist Board & CVE 3,739 6%

Others 687 0%

Asia/ANZ Newsletters &
Partner Edition eBlasts 32,478

Travel Agency 31,213 67%

OTA (Online Travel Agency) 1,337 3%

Travel Management Company 1,398 3%

Tour Operators 1,863 4%

Travel & Tourism Consultancy 1,235 3%

Media/Press 1,072 2%

Travel Suppliers 3,727 8%

Tourist Board & CVE 1,099 2%

Others 1,877 4%

Engage with the largest and most established global audience

Subscribers 
Reached



USA 800,000 visits/month

UK/EU 650,000 visits/month

Asia/ANZ 250,000 visits/month

As of April 30, 2024

308,000 Users Generate 
1.6m page views each 
month



Campaign Schedule & Costs Click the image for a large version

https://drive.google.com/file/d/1FcHkpB6X_g6hSz5NAFXpE0d-aNbR2PXH/view?usp=sharing


Newsletters

Banner Ads

E-Magazines

Virtual Expo

Webinars

Executive 
Interviews Panel 

Sessions

Social Posts 
& Ads

Specials 
Trainings   

FAM 

Advertorials  
Expert Blogs

Videos 
Case Studies

Email Blasts

250,000 Subscribers
70k+ Social  Followers

1.8M Monthly Page Views

TravelMole Methodology
Branding To Create 
Demand



Campaign Includes 
Website and Newsletter Banners

Sign-up Now!

https://www.travelmole.com/advertise/goodtogo-usa-marketing-campaign-series/


Website Banners

Sign-up Now!

https://www.travelmole.com/advertise/goodtogo-usa-marketing-campaign-series/


Campaign Includes 
Partner Edition 

(Email Blasts)

Click on the images to view the full email

Sign-up Now!

https://www.travelmole.com/?na=view&id=2551
https://www.travelmole.com/?na=view&id=3131
https://www.travelmole.com/?na=view&id=2216
https://www.travelmole.com/advertise/goodtogo-usa-marketing-campaign-series/


Campaign Includes 

Your Branded Partner Zone Content Platform
A proven and effective way to amplify your Travel Marketing

Click on the images to view the full email

Sign-up Now!

https://www.travelmole.com/partners_zone/visit-detroit-na/
https://www.travelmole.com/advertise/goodtogo-usa-marketing-campaign-series/


Partner News (Advertorial)
(Partner Zone Content Platform)

Visit Partner News USA, UK, and Asia Pacific/ANZ

Included with your Partner Zone Sign-up Now!

https://www.travelmole.com/partner-news/?region=na
https://www.travelmole.com/partner-news/?region=uk
https://www.travelmole.com/partner-news/?region=ap
https://www.travelmole.com/advertise/goodtogo-usa-marketing-campaign-series/


Special Offers
(Partner Zone Content Platform)

Visit Special Offers USA, UK, and Asia Pacific/ANZ

Included with your Partner Zone
Sign-up Now!

https://www.travelmole.com/special-offers/?region=na
https://www.travelmole.com/expert-hub/?region=uk
https://www.travelmole.com/special-offers/?region=uk
https://www.travelmole.com/special-offers/?region=ap
https://www.travelmole.com/advertise/goodtogo-usa-marketing-campaign-series/


Webinars on Demand
(Partner Zone Content Platform)

Included with your Partner Zone Sign-up Now!

https://www.travelmole.com/advertise/goodtogo-usa-marketing-campaign-series/


Expert
Advertorials
(Partner Zone Content Platform)

Visit Expert Hub USA, UK, and Asia Pacific/ANZ

Included with your Partner Zone Sign-up Now!

https://www.travelmole.com/expert-hub/?region=na
https://www.travelmole.com/expert-hub/?region=uk
https://www.travelmole.com/partner-news/?region=uk
https://www.travelmole.com/expert-hub/?region=ap
https://www.travelmole.com/advertise/goodtogo-usa-marketing-campaign-series/


Campaign Includes
Facebook & X-Twitter Boosted 

and Native Ads

Sign-up Now!

https://www.travelmole.com/advertise/goodtogo-usa-marketing-campaign-series/


Campaign Includes
eMagazine Full Page Ads
(UK Edition)

View sample editions 1, 2, and 3

Sign-up Now!

https://www.travelmole.com/3d-flip-book/travelmole-emag-issue-12-uk/
https://www.travelmole.com/3d-flip-book/travelmole-emag-issue-11-uk/
https://www.travelmole.com/3d-flip-book/travelmole-emag-issue-9-uk/
https://www.travelmole.com/advertise/goodtogo-usa-marketing-campaign-series/


Let us help you.  

Graham McKenzie 

graham@travelmole.com

+ 44 (0) 7764 469 992

Paul Riches

paul@travelmole.com

+44 (0)7914 354 421

+44 (0)7914 354 421

UK Contacts:

USA & Asia/ANZ Contacts:

Geoff Ceasar

geoff@travelmole.com

+1 424 250 0576

Charles Kao

charlie.kao@travelmole.com

+1 310 464-1639

Ralph Adams

ralph@travelmole.com

+1 310 464-1639

mailto:graham@travelmole.com?subject=Advertising%20Inquiry
mailto:paul@travelmole.com?subject=Advertising%20Inquiry
mailto:geoff@travelmole.com?subject=Advertising%20Inquiry
mailto:charlie.kao@travelmole.com?subject=Advertising%20Inquiry
mailto:ralph@travelmole.com?subject=Advertising%20Inquiry


Hotelplanner.com Acquires TravelMole
Expanding Global Reach and Content Offerings 

Hotelplanner is the only global group hotel 
booking platform powering the world's largest 
online travel agencies (Booking.com, 
Expedia…), well-known global hotel chains, 
individual hotels, online wedding providers, 
corporations, sporting organizations (from youth 
to professional), universities, and government 
agencies.

Since 2003, Hotelplanner has processed 1 
million group bookings. Generating $1.4 
billion in revenue. Hotelplanner is ranked 
No. 978 on the 2024 Inc. 5000 list and No. 
32 in the Travel & Hospitality annual list of 
the fastest-growing private companies.



Many 
Thanks
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